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Outstanding service for  
Gold Bunny and friends
Lindt invests in high-speed labellers and customised service concept.
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SERVICE
Labeller know-how  
for Industry 4.0Labellers for the Gold Bunny, Santa and friends – HERMA labelling technology 

together with tailor-made support and defined maintenance intervals help 
the Lindt plant in Aachen to maintain its outstanding delivery capability.

Aachen is the only plant that manufactures 

Lindt‘s famous Gold Bunny, Santa and other 

hollow figures. The output is measured in 

millions and destined not only for Germany, 

but also for export worldwide. Production 

often continues practically around the clock, 

which inevitably makes enormous demands 

of the manufacturing technology. 

As Dirck Ley, head of industrial engineering 

at Lindt & Sprüngli in Aachen, explains, 

consideration also has to be given to another 

factor, “We cannot tolerate a situation in 

which any of our products are unavailable for 

delivery.” In view of these requirements, the 

plant invests not only in extensive automation, 

which includes special robots, but also in  

75 HERMA 400 high-speed labellers and a 

customised service concept encompassing 

extremely short response times and defined 

maintenance intervals. The maintenance 

regime includes a complete overhaul of the 

labellers by the HERMA service team in the 

brief seasonal interlude between the Easter 

Bunny and Santa production periods.

(to be continued on page 2)
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(continued from page 1)

Almost exclusively HERMA labellers

All but a tiny minority of the labellers installed 

in the Lindt plant in Aachen are high-speed 

HERMA 400 models. Some lines are equipped 

with as many as three of these machines to 

apply the relevant price and sealing labels, and 

additional eye-catching promotional labels as 

necessary. It‘s no easy task, insists Ley, 

“Because every label has to be perfectly seated.” 

Precision and high performance are just two of 

the arguments in favour of the HERMA 400. 

In particular, however, series production in large 

numbers is a major contributor to the machine‘s 

reliability. Every year several thousand units of 

the HERMA 400 labeller are manufactured to 

the same basic design. The labeller‘s individual 

components, including the unwind and rewind 

units, dispensing systems and label sensors, 

are likewise produced in large quantities. Based 

on his many years of practical experience, 

Lindt‘s chief engineer in Aachen confirms, 

“Despite the very high demands, the labellers 

extremely rarely miss a beat.” The ready 

availability of spare parts even after several 

years is another benefit of series production. 

“The supply of spare and wear parts couldn‘t 

be better,” comments Ley.

Sharing knowledge and expertise

The robots, conveyors and labellers in the 

Aachen plant come to a standstill only for three 

You can generally find out what a labeller can do from the technical data. 
However, this does not always translate into customer satisfaction unless 
the service aspect is also right, which is something that is mostly deter-
mined by very different criteria. This issue of Labeling Businews contains 
three related examples.
Take the chocolate specialist Lindt and its manufacturing plant in Aachen, 
for instance. There the magic words are preventive maintenance. The 
value of trouble-free, highly efficient production was recognised by Lindt 
many years ago. To keep the necessary scheduled maintenance window 
as brief as possible, experienced HERMA service engineers who work 
hand in hand with the relevant plant team are indispensable.
For mymuesli in Passau a different aspect of customer service was key: 
the task was to integrate a HERMA labeller inline in a filling plant that  
is unique worldwide. To avoid any interruption to production, which is 
running at full capacity, the work had to be done at the weekend and 
outside normal working hours. 
Finally, new opportunities are being opened up for customer service in 
conjunction with the efforts to combine manufacturing with communica-
tion and information technology as part of the Industry 4.0 initiative.  
For example, machine operators can receive all key information online, 
directly at the machine, at the click of a mouse, exactly as we have  
done with our new portal www.herma-service.com. These are only three 
examples, but they all illustrate what constitutes good service.  
Wishing you a stimulating read,

Yours,
Martin Kühl
Head of the Labelling Machines Division 
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 Hundreds of thousands of Gold Bunnies and other 
hollow chocolate figures hop off the Lindt conveyor 

belt in Aachen every day. The peak demand that 
arises around Easter presents the industrial enginee-

ring department with a major challenge.

to four weeks a year, generally around Easter 

time. During this period all of the machinery 

must be serviced and wear parts have to be 

renewed. As many as six HERMA engineers are 

on site at the same time. 

“It‘s important for us that customer support 

does not depend on one specific person. It 

would be a problem if the individual in question 

were unavailable when needed,” explains Ley. 

As regards the sharing of knowledge and 

expertise, however, HERMA is very well organised. 

When performing their maintenance and 

service duties, its technicians work closely 

together with Lindt‘s own industrial engineers. 

“HERMA‘s employees are familiar with our 

internal terminology and acronyms. We know 

each other well, which is a good starting point 

for smooth workflows,” insists Ley. For the chief 

engineer it is also important that Lindt‘s own 

employees can resolve minor incidents on the 

lines themselves. 

Working towards Industry 4.0  

predictive maintenance

Against this background Ley is very impressed 

by HERMA‘s pioneering approach to information 

sharing through its dedicated online portal 

www.herma-service.com. “By way of a tablet or 

laptop, it gives our customers access to all the 

knowledge they need with just a few mouse 

clicks, even while standing alongside the 

labeller in question,” says HERMA‘s chief 

service engineer Mark Bulling. HERMA is thus 

making a tangible contribution to the transition 

to Industry 4.0, the future of manufacturing, 

and its own transformation into a smart factory 

in the packaging and labelling sector.

Dirck Ley‘s own vision of the future already 

extends further, as he explains, “We would like 

the labellers to report their own maintenance 

needs via the web, and even to send spare part 

requests via the SAP platform. I‘m talking 

about a future that is rapidly approaching, in 

which not only Industry 4.0, but also predictive 

maintenance, is a reality.” Martin Kühl, head of 

HERMA‘s Labelling Machines Division, adds,  

“In the near future we will be presenting the 

successor to the HERMA 400 high-speed labeller. 

It will accomplish a quantum leap towards this 

goal as regards not only flexibility and ease of 

use, but also connectivity.”
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In order to create an unusual and unmistakable 

look for its ketchup, mustard and salad dressing 

bottles, food producer Meira is placing its trust in 

the high-precision double-sided labelling system 

362M built by HERMA. The labels for the Finnish 

company‘s redesigned products present a 

special challenge for two reasons. First, their 

tapered shape and size can easily give rise to 

inconsistencies during the dispensing operation. 

And second, they have to be applied exactly in 

the envisaged recess on the tapered bottles, 

which also have an oval cross-section. “Ours is a 

demanding situation, but the HERMA system 

offers compelling accuracy. Our products‘ new 

look has precisely the desired impact, and the 

labelling is performed very consistently and 

efficiently. Despite the complexity of the 

labelling solution, we are achieving an output of 

60 bottles a minute,” says Meira Factory 

Director Juha Suikkanen. “We also much 

appreciated HERMA‘s input before the system 

was installed; its technical advice related not 

only to the machine, but also to the develop-

ment of appropriate labels.” Meira is Finland‘s 

leading supplier of herbs and spices, seasonings, 

dressings and coffee. It is a member of the 

Italian Massimo Zanetti Beverage Group 

(Segafredo brand).

Synchronous centring device

The HERMA 362M is predestined for highly 

accurate front and back labelling applications. 

Its special centring device exactly positions the 

labels on the fly, and the product itself is 

arrested and centred during the labelling 

operation. Conventional practice is to align the 

product accurately and apply the label in 

discrete operations, but in HERMA‘s case, the 

centring device is synchronised with the 

conveyor belt. With many labelling systems, in 

contrast to HERMA‘s solution, the product‘s 

position can change in the event of even 

minimal misalignment between the centring 

and labelling operations – with a visible impact 

on the correct seating of the label. For Meira‘s 

application, the centring device plays a crucial 

role with the large ketchup (930 ml) and 

mustard (500 ml) bottles in particular.  

A pre-centring unit is sufficient, however, for 

the smaller bottles of salad dressing. 

Demand is steadily increasing for tubular bags 

filled with food and beverages to be labelled 

with promotional information, merchandise 

labelling or product information. However, 

tubular bag packaging machines make high 

demands on label applicators: in most cases 

the space available within the existing frame is 

extremely limited yet the performance require-

ments are high. In addition, when in opera tion the 

labelling machine must be fully synchronised with 

the speed of the tubular bag packaging machine. 

The new special version of the HERMA 400 is 

setting standards in this environment. As all the 

controls are housed in the unit itself, there is no 

longer a requirement to mount a bulky external 

control box. Thanks to its uniquely compact and 

modular construction, the unit can be adapted 

to suit any installation and can be integrated in 

almost any position required, including directly 

in the filling tube for the first time.

90 bags a minute

The HERMA 400 is equipped with a master 

encoder that permanently synchronises the 

speed of the label dispenser with the advance 

motion of the tubular bag packaging machine. 

In this case it is irrelevant whether the labelling 

is synchronised with the machine at a standstill 

or running, or during continuous operation. The 

HERMA 400 can easily keep up with the most 

powerful tubular bag packaging machines that 

are capable of processing up to 90 bags a 

minute and is the market leader in this sector 

of the packaging industry. 

Patented detachment edge

The patented movable detachment edge is  

particularly advantageous in practice. The label 

is not freely discharged from a fixed detachment 

edge as usual – where the label may “fold over”. 

Instead the detachment edge initially slides 

the label horizontally under a suction device 

that removes the label from the release liner 

and presses a stamp directly on the tubular bag. 

This significantly minimises the risk of traces of 

glue on the stamp and the time-consuming 

cleaning work. In addition, the HERMA stamp  

is able to turn the label to the desired position 

so the position of the label on the release liner 

is no longer relevant – and users don’t have  

to keep different rolls of labels in stock for 

different label applications.

Visual shake-up for ketchup Labelling of tubular bags
A special version of the HERMA 400 label applicator designed for 
tubular bag packaging machines provides users and machine 
manufacturers with significantly greater flexibility – and speed.
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Finnish food producer Meira uses HERMA labelling system to create an  
unusual look for ketchup, mustard and salad dressing bottles.

The relatively large and tapered labels for Meira‘s 
ketchup, mustard and salad dressing bottles can 
easily give rise to inconsistencies during the 
dispensing operation, but HERMA‘s solution  
overcomes the challenge.

The HERMA 362M system installed by food producer 
Meira ensures very high-accuracy front and back 
labelling of tapered, oval-shaped ketchup bottles.

HERMA applicators were part of a project that 

Coca Cola ran during the EURO 2016 football 

championship together with football collectibles 

publisher Panini. “Coca-Cola pushes boundaries 

with Panini project” was the renowned 

specialist magazine Labels & Labeling’s 

headline for their elaborate report. The main 

challenge for HERMA was to equip the 

wraparound labels of 265 million Coca Cola 

bottles with peelable football stickers on their 

backs. “This was a project where precision 

was paramount”, a person in charge at Coca 

Cola is quoted in the article. “A sticker may 

sound simple, but you have to find a way to apply 

it to the label without the ink scratching, glue 

squeezing out of the sides and many other 

technical challenges.” The appropriate label 

reels, among other things, were delivered to 

the German converter Constantia, who 

retrofitted five HERMA applicators on the side 

frame of a slitter rewinder to apply stickers 

before slitting. The complete feature article is 

available online at http://www.labelsandlabe-

ling.com/features/latest/coca-cola-pus-

hes-boundaries-panini-project and can also 

be accessed via the  

QR code below.
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them to the downstream filling machine via 

transfer belts at the conveyor exit. In this way, 

the HERMA system can label up to 3,000 cans  

per hour. Given that mymuesli runs up to three 

production shifts in peak periods, this is 

another reason why the labeller and filling 

plant must be absolutely reliable.

 

Multi-coloured labels with  

taste indicator

Before the HERMA labeller was commissioned 

at the end of 2016, the individually mixed 

mueslis were identified with a very plain, 

inline-printed black-and-white thermal label. 

“The very customers who took special care to 

create their own product to some extent lost out 

visually. That was something we were keen to 

remedy,” says Andreas Freund of mymuesli, who 

was the IT specialist in charge of the project. 

The latest version of the food regulations also 

requires full nutrition information to be listed 

for such self-selected combinations. The 

nondescript labels have been replaced by 

elaborately designed, colourful ones. On them 

brightly coloured icons quickly convey information 

about the main muesli ingredients. And 

mymuesli’s special, colour-coded, flower- 

shaped taste indicator now reveals how sweet, 

sour, crispy, mushy and fruity the relevant 

cereal is, even with self-selected mixtures. 

“Customers can now add personal greetings to 

these packs as well – so they offer a further 

genuine benefit compared to the ready-mixed 

varieties,” Freund explains. mymuesli produces 

the necessary labels on rolls itself in-house 

with an inkjet printing system. 

All set for the 360 degree label

The HERMA system could potentially do still 

more, as it is designed for a 360 degree 

wrap-around label. This would allow the entire 

muesli pack to be designed using a single label. 

“To create the right visual impression and 

given the size involved, it is essential that there 

is absolutely no visible misalignment,” says 

engineer Johannes Kriegl. To reliably guarantee 

this functionality, the HERMA system is 

equipped with a special hold-down clamp which 

is not being used at present. It makes sure that 

the can is maintained particularly straight in 

the roller prism. “This was a tricky task for 

HERMA. However, in the test runs we obtained 

the precision and speed that are important to 

us,” says Kriegl. Project manager Andreas 

Freund is already looking forward to more to 

come. “We are glad to have found in HERMA a 

reliable expert partner that supports us not 

only in the implementation phase but also 

during live operation. Together we plan to 

tackle further projects like the 360 degree 

wrap-around label.” At HERMA too, people are 

delighted with the joint effort. “Our team really 

enjoyed the project, especially because of  

the constructive and committed way all the 

parties worked together,” says Martin Kühl, 

who heads HERMA‘s Labelling Machines 

Division. “Particularly with such a young and 

agile company as mymuesli, the team spirit  

is always incredibly infectious and inspiring.” 

With 566 quadrillion possible organic muesli 

combinations to mix yourself, mymuesli has 

probably not only set a very special world 

record, but has given every fan of breakfast 

cereals the chance to create their very own 

genuine, personal favourite – and if they wish, 

to reproduce it again and again with the exact 

same composition. 

More than meets the eye

To find an efficient way of implementing this type 

of mass customisation with a batch size of one, 

the company relies not only on sophisticated 

software, but also on an automatic filling plant 

that is unique in the world. A new system from 

HERMA is helping to ensure that the sensitive 

packs are labelled with customised information 

and still look extremely attractive. By referring 

to the data matrix code applied at the same 

time as the label, the filling plant “finds out”  

for the very first time which of the total of 80 

muesli ingredients is to be added to which can. 

So the supremely reliable, precise and neat 

application of the individually created labels, 

which are also one-offs, on the cans is not just 

important for appearance reasons, but is 

actually essential for the smooth operation of 

the complex filling and customisation process.

“Kid-glove” label application

The system is based on a HERMA type 152E 

wrap-around labeller whose functionality was 

also customised specifically for this application. 

The cans are transferred singly from a buffer 

zone that serves as a kind of magazine for 

empty receptacles already preprinted with the 

mymuesli logo, onto the labeller conveyor belt 

at a 90° angle. A light barrier then triggers the 

actual labelling process. A special roller prism, 

comprising a driven roller and movable, 

rubberised full-length rollers mounted in 

ball-bearings on a pneumatic linear unit, gently 

closes round the product. “Implementing this 

posed a real challenge,” says Johannes Kriegl, 

an engineer in the mymuesli production 

department, “because the cans, made from 

composite aluminium board, have to obtain the 

label with the data matrix code before they 

enter the filling machine. They are therefore 

lightweight, empty and very easily dented.  

Any dents would have had implications for the 

reliable positioning of the labels.” For this 

reason, the packs are handled with metaphorical 

kid gloves. The roller prism also raises the 

muesli pack very slightly when it takes hold of 

it. This allows the conveyor belt to continue 

moving underneath the pack while the latter is 

held fast with no vibration. The pack is then set 

in rotation by the drive and pressure roller and 

the label is added. A special colour sensor  

ensures that the labels are perfectly aligned 

and applied at a predefined distance from the 

mymuesli logo so that the finished cans obtain 

a uniform appearance. After label application, 

the prism releases the cans again and guides 

Superb precision and smooth workflows are  
needed at mymuesli now that the company is 
running three production shifts in peak periods.  
To make this possible, it is essential that the 
labeller and filling plant are absolutely reliable.

At mymuesli the HERMA system ensures that 
customised combinations are also given  

individualised and attractive labels. The connected 
filling plant can be seen in the background. 

Mix it, baby
mymuesli shows how manufacturers can individually customise 
their products in a visually appealing way and on a large scale. 
The HERMA type 152E wrap-around labeller plays a key role in 
making this possible. 
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“The future prospects  
are excellent” 
HERMA is investing around 100 million euros at its headquarters in a move that  
will concentrate its entire expertise in self-adhesive technology at a single site.  
The planned measures explains Martin Kühl, head of Labelling Machines Division.

What exactly are you planning in Filderstadt?

We will be building a further, completely new 

coating plant for adhesive materials and setting 

up what are likely to be the most advanced 

production lines for labellers and labelling 

machines in the world. Both of these facilities 

will occupy the new site that HERMA acquired in 

mid-2015 right next to its headquarters which 

encompasses a total of more than 80,000 

square metres of land.

That is a significantly larger area than the 

existing HERMA site. 

The investments that we are currently imple-

menting mark the first phase of a master plan 

that covers the period to 2040. The multi-stage 

plan will enable HERMA to safeguard the 

company‘s growth in this location for a period 

of several generations. For HERMA, the future 

prospects are excellent.

What is the time-line for the first  

development phase?

Building works on both the new plants are 

scheduled to start in autumn 2017, and 

commissioning is expected to take place in 

2019. At present the very extensive dismantling 

and demolition work is nearing completion. 

Why are you leaving the Deizisau site?

The opportunities available at Filderstadt can 

no longer keep pace with our growth rate. We 

would have had to expand massively at Deizisau 

as well. However, the drawback we always faced 

there was that the building was not originally 

designed for the requirements of machine 

construction. The option we have obtained in 

Filderstadt gives us much greater possibilities 

than we could have ever realised in Deizisau.

Can you give us an example of the kind of 

possibilities you mean?

What we are going to create in Filderstadt will 

probably be unique worldwide. HERMA will be 

bringing together its Self-adhesive Materials, 

Labels and Labelling Machines divisions at a 

single location, so our entire expertise in 

self-adhesive technology will be concentrated 

in one place. If we are trying to resolve a  

technical issue with a customer that relates  

to self-adhesive materials or labels, we  

can quickly call in our own experts.

Will the new site also open up new opportuni-

ties for the production process itself?

Basically, it is a dream: HERMA’s mechanical 

engineering unit will for the first time have 

access to a facility that has been designed 

entirely to meet its material flow and production 

needs from the very start. We will then have 

probably one of the most modern and efficient 

production lines in our industry. It is something 

we are very much looking forward to.

It will be some time before Filderstadt comes 

on stream. What will be happening in the 

meantime?

We have already done a huge amount in 

Deizisau in recent years to allow us to grow 

rapidly while at the same time shortening 

delivery times for customers, despite the space 

constraints. 

So does that mean you will be able to continue 

absorbing the growth in Deizisau prior to the 

Filderstadt start-up?

We will be able not only to take up that growth, 

but even to increase it still further. The Label-

ling Machines Division broke yet another record 

last year. We boosted the number of labellers 

shipped by a further more than 12 per cent – 

from around 3,000 to currently 3,400. In 

addition, total sales of the HERMA 400 labeller 

since its launch in 2006 broke through the 
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20,000 barrier last year. To the best of our 

knowledge, this is a success story without 

parallel in the premium labeller segment 

worldwide.

How was that reflected in sales last year?

Here too, we again reached a new record, 

despite the sharp currency downturn in the key 

UK market. Impacted by the exchange rate, 

turnover in euros rose by around 3 per cent  

to reach a new high watermark of a good  

43 million euros. Without the UK‘s decision to 

leave the European Union and given a steady 

exchange rate for sterling, the 2016 turnover 

figure in euros would have been much higher. 

The good advances that we achieved despite 

these influences are largely attributable to the 

very strong performance of the HERMA 

subsidiaries in France, the UK and Austria. 

However, it is not the case that our success 

relies solely on our labellers; another major 

factor is our targeting of various sectors having 

sometimes quite specific needs.

Can you give us an example?

With the specialty machines that are regularly 

demanded by the pharmaceutical and cosmetic 

sectors, HERMA has posted high growth rates 

worldwide in recent years. But the standard 

machine product segment also achieved 

substantial gains. Another important area for 

us is our close collaboration with machine 

manufacturers who order individual labelling 

units from HERMA‘s modular range for integration 

in complete packaging lines. The continuing 

international orientation of the business is also 

exerting a favourable influence, and we are 

linking this to specialisation of the subsidiaries.

What do you mean by that?

Firstly, that we naturally wish to open up 

further markets worldwide, not only with our 

own subsidiaries, but also with experienced 

sales partners, very much as we have done in 

the past. Beyond that, apart from cultivating 

their markets, our own foreign subsidiaries 

have also become centres of excellence within 

the HERMA Group. We can therefore push 

ahead more efficiently with developments in 

defined fields and respond faster to emerging 

customer wishes. HERMA UK, for instance, has 

a focus on applications for the food sector,  

and HERMA Austria’s strengths include  

print & apply solutions.

HERMA’s US subsidiary commenced operation 

in mid-2016. How have the first months of 

business gone?

We are very pleased. HERMA US has already 

acquired initial orders of its own from leading 

US pharmaceutical enterprises. This has 

quickly given us a foothold in all three key 

pharmaceutical regions of the USA, namely  

the traditional, east coast cluster, the Chicago 

conurbation, and on the west coast, where 

biotech start-ups in particular have established 

a home. We are therefore optimistic about the 

prospects of triggering sustainable growth 

here for HERMA.

Looking to the future, what do you currently 

regard as the greatest challenge facing your 

industry?

The buzzword Industry 4.0 is certainly one of 

the most important topics as ways are sought 

to combine industrial production with the latest 

communication and information technology. We 

have taken a major step forward in this 

connection with our innovative service portal 

(see article on p. 11). A further milestone will be 

the successor to the HERMA 400 labeller which 

we will be unveiling in the near future. 

“This new online services at www.herma- 

service.com will enable our customers to carry 

out processes, settings and maintenance on 

HERMA labellers more efficiently, safely and 

comprehensively”, explains HERMA Service 

Manager Mark Bulling. The time-consuming 

search for the corresponding information in 

actual folders and manuals or in electronic 

directories will largely be unnecessary. “The 

essence of Industry 4.0 is to interlink production 

and state-of-the-art communication and 

information technology”, states Mark Bulling. 

“The portal gives our customers access to all 

the knowledge relevant to them on a tablet or 

laptop with just a few clicks of the mouse, 

directly on the respective labeller.” Different 

search and filter functions as well as drop-

down menus make it easier for users to find  

the desired information immediately. Self- 

explanatory videos that guide users step-by-

step through specific setting processes - even 

without sound – are integrated for many 

recurring questions. This comprehensive 

service is probably unique in our entire industry 

and in custom machine engineering.

Advantages also for distribution partners

An important focus of the portal is also to 

simplify the identification and purchasing of 

wear and spare parts. This includes for example 

the link to the online shop at www.herma- 

components.com. More and more customers 

will be able to call up the corresponding 

individual parts lists of the components and 

parts installed in their respective products. 

Every HERMA labeller consists of around 150 

parts. However, different modules are used 

depending on the configuration requested by 

the customer. Customised parts lists can 

therefore play an important role in simplifying 

the purchase of spare parts and significantly 

reducing undesired downtimes for labellers. 

“We are not talking about visions of the future 

here”, stresses Mark Bulling. HERMA will 

already present this development stage at 

Interpack 2017. Martin Kühl, head of HERMA‘s 

Labelling Machines Division, adds: “We are 

taking giant steps towards smart factories  

in the packaging and labelling sector by 

integrating labellers into the so-called Internet 

of Things.” Distribution will also be embedded 

in the portal. Sales partners as well as selected 

customers will be able to configure and place 

orders as well as for example inquire for order 

statuses or prices. Moreover, it will be possible 

to request customer service via the portal.

At its headquarters, HERMA 
is setting up what are likely 
to be the most advanced 
production lines for labellers 
and labelling machines in 
the world. In doing so, it is 
safeguarding the compa-
ny’s growth for a period of 
several generations.

A completely new coating plant for adhesive materi-
als will also be built in Filderstadt. Building works on 
both the new plants are scheduled to start in 2017, 
and commissioning is expected to take place in 2019.

Labeller know-how  
for Industry 4.0
HERMA launches its offensive for Industry 4.0 with  
new online services. This means that comprehensive  
application and setting-related know-how is available with 
just a few clicks – directly on the respective labeller.

On route to Industry 4.0: 
comprehensive application- 
related know-how is  
available on a tablet or  
PC with just a few clicks  
of the mouse, directly  
on the respective labeller 
with HERMA‘s online  
services.
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